
EDITORIAL BOARD 
 

Professor Shibli Rubayat-Ul-Islam 

Professor Dr. Syed Golam Maola Professor Dr. Riazur Rahman Chowdhury 

Professor Dr. Razia Begum Professor Dr. A. A. Mahboob Uddin Chowdhury  

Professor Md. Abu Taleb  Professor Dr. S. M. Mahfuzur Rahman 

Professor Dr. Md. Nazmul Karim Chowdhury Professor Dr. Md. Abdul Hannan Miah 

  

 
 

EDITOR 
Professor Shibli Rubayat-Ul-Islam 

 
 
 

ASSOCIATE EDITORS 
Professor Dr. S. M. Mahfuzur Rahman 

Professor Dr. Syed Golam Maola 
 
 
 
 
Business Office : Office of the Dean 
  Faculty of Business Studies 
  University of Dhaka 
  Dhaka 1000 
  PABX: 9661900-73, Ext: 4562 
  E-mail: shibli@du.ac.bd 
 
 
 
Published by : University of Dhaka 
 
 

Printed by : Skylark Printers 
278/2, Elephant Road 
Katabon Dhal, Dhaka 1205 

  Phone:  966 9092, 01975 282395 



 

ISSN-1682-2498 
 
 

 
 

 
 
 
 
 
 
 
 

DHAKA UNIVERSITY 
JOURNAL OF BUSINESS STUDIES 

 
VOL. XXXV, NO. 3 
DECEMBER 2014 

 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Editor and the Editorial Board do not bear any responsibility for the views expressed 
in the papers by the contributors. 



Contents 
 

Musfiq Mannan Choudhury 
Layout of Service Organizations: The Case of A Bank 

1-15 

Dr. Ataur Rahman 
The Awareness and Usage of Mobile Phone among Students of Dhaka University in 
Bangladesh 

17-30 

Md. Jahir Uddin Palas 
A Structural Equations Model of Qualitative Elements Influencing Automobile 
Insurance Uptake 

31-63 

Shobod Deba Nath 
Corporate Social Responsibility and SMEs’ Sustainability in the Global Supply 
Chain: In the context of a South Asian Developing Economy 

63-93 

Sadia Noor Khan 
Examining the Operations of Life Insurance Companies of Bangladesh from 
Ethical Perspective 

95-114 

Farhana Rahman 

Nausheen Rahman 
Effectiveness of Foreign Aid and Social-Economic Variables on HDI: A Comparative 
Study between Bangladesh and India 

115-136

Md. Moniruzzaman 
Hazera-Tun-Nessa 
Migration, Credit and Household Consumption Expenses: An Analysis with 
HIES 2010 Data 

137-160

Qazi Monuddin Mahmud 
Sazzad Hossain 
Factors Influencing Customers’ Attitude towards Online Shopping: Evidence from 
Dhaka City 

161-174

Mohammad Monirul Islam 
Farha Fatema 
Comparative Analysis of Global and Domestic Brands of Soft Drinks in Bangladesh 

175-208

Md. Asif Nawaz 

Aftab Uddin Mahmud Chowdhury 
Bangladesh Bank Independence and Governance: Lessons from Reserve Bank of 
Australia 

209-238

Mohammod Akbar Kabir 
Kawsar Jahan 
Factors of Consumers Perceptions & Purchase Intentions towards Green Products 

239-255

Pallab Kumar Biswas 
Halima Akter 
Public Enforcement of Securities Laws Violations in Bangladesh: A Case Study of 
Listed Non-Financial Companies 

257-274



 

Contributors and Contents of the Previous Issue 
Dhaka University Journal of Business Studies Paper Published in 

Volume XXXV, No-2, August 2014 
 

Dr. Md. Abul Kalam Azad 
Satisfaction of Garments Workers towards Current Salary Structure in Bangladesh: An 
Analysis 

1-31

Dr. Ataur Rahman 
Consumer Credit Services in Bangladesh: Trends, Problems and Prospects 

33-56

Raad Mozib Lalon 
Measuring Efficiency of South American Foreign Exchange Derivatives Market in 
Minimizing Currency Risk: A Lesson for Bangladesh 

57-82

Md. Shariful Alam Khandakar 
Rural Health Care System and Patients’ Satisfaction towards Medical Care in 
Bangladesh: An Empirical Study 

83-102

Mansura Akter 
Development, Implementation and Effectiveness of IMC (Integrated Marketing 
Communications) Program in Bangladesh: A Study on Square Consumer Products Ltd. 

103-130

Fatema-Tuz-Zohra 
Umma Rumana Huq 
The Effects of Internal Audit Report Disclosure on Investor Confidence and 
Decisions 

131-163

Md. Akram Hossain, Ph D 
Md. Ziaul Haque 
Prospects and Challenges of Mobile Banking in Bangladesh 

165-186

Syed Abdulla Al Mamun, Ph.D. ACMA 
Mohammad Moniruzzaman, ACA 
Board Attributes and Performance of Non-Banking Financial Institutions in 
Bangladesh: An Empirical Study 

187-203

Shobod Deba Nath 
Abul Khayer 
How Emotional Psychology Influences Branded Clothes Purchasing Behaviour: 
Empirical Evidence from Bangladesh 

205-222

Rabeya Rahaman 
Md. Rakibul Hoque 
Radio for Education in Bangladesh: Trends and Future Scope 

223-237

Nusrat Jahan 
Mohammad Ruhual Amin 
Sustainable Tourism Development in Bangladesh: An Empirical Study on Sylhet 

239-260

A.N.M. Asaduzzaman Fakir 
Muhammad Zahirul Islam 
The Use of Responsibility Accounting in Textile Industry in Bangladesh 

261-273



 

Call for Contributor of Papers 

Dhaka University Journal of Business Studies published once in four months is a journal of the 
Faculty of Business Studies. The Journal contains research based papers on business, industry, 
trade and development related issues. 

Contributors are requested to submit articles/papers for publication. 

The following may kindly be treated as broad guidelines for submission of the article/paper: 

 The articles/papers should be research based and should demonstrate the author’s own 
thought and judgement. 

 The manuscript must be typed (times roman, 11 pt.) on one side of the paper in double 
space and normally should not exceed 20 pages. 

 All notes except those included in tables and diagrams should be numbered consecutively. 

 An abstract of 150 words or less (times roman, 8 pt.) should be given along with the 
article/paper. 

 Name(s) and designation of the author(s) with the title of the article/paper should be 
provided on a separate sheet. 

Bibliographical references should be made in a defined structure. 

In the case of article, the citation should be as follows: 

Author’s last name, first name and middle initial, years of publication, “Title of the article”; name 
of the journal (to be underlined/italicised), volume number (month) : page number. 

For example, 

I, Ahmed A. S. and C. Takeda 1995, Stock Market Valuation of Gains Losses on 
Commercial Banks’ Investment Securities - An Empirical Analysis, Journal of Accounting 
and Economics, Vol. 20 (September) : 207-225 

In the case of text book, the citation should be as follows: 

Author’s last name, first name and middle initial, years of publication, “Title of the Book (to be 
underlined/italicised)”, name of the publisher. 

For example, 

Nichols, D. 1989, The Handbook of Investors Relations, Homewood, IL: Dow Jones-Irwin. 

For citation of published papers/books in the text, it should be, for example, as follows: 

a. Nichols (1989) 

b. Forsythe and Lundholm (1992) 

c. (e.g. see Camerer and Weigelt 1988; Kagel and Roth 1995) 

d. (FASB 1986:9) 

e. (Collins and Salatka 1993:122) 



 

Typed manuscripts for publication should be submitted to the Editorial Office, Business Studies 
Bhaban, University of Dhaka. 


